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Abstract

Study on Marketing channels for Value added
of Agriculture Products: Case Study Oranges
Vangvieng District, Vientiane Province. The aim of
Study is evaluating the general situation of orange
cultivation and marketing channels to create added
value for Vangvieng oranges, Vientiane province
and analyze the level of consumers opinion on
marketing channels to create added value for
Vangvieng oranges, Vientiane province. In this
study, it is a quantitative study that uses a
questionnaire as a research tool. There are 207
samples and in-depth interviews with experts in
orange cultivation, orange growers who are model
families and sellers of orange, there are 10 samples.
The statistics used are descriptive statistics. The
results of the study found that most of the
respondents are female, 6 1%, aged between 20-40
years old, 65.7%, less than a bachelor's degree, 56%,
income between 2,000,000-5,000,000, 57.48%. The
state of orange cultivation in Vang Vieng is
considered to be a potential for the socio-economic
development of Vientiane Province, such as the
creation of added value in the distribution of
oranges, the creation of community agricultural
tourism, agricultural learning centers, cooperation
between the government and entrepreneurs in the
promotion of orange products, the transformation of
oranges into a product of one city, one product, the
organization of the orange market. The farmers from
the interview found that the problem encountered is
the lack of marketing knowledge, which makes
distribution channels dependent on middlemen, the
lack of knowledge on cultivation and care, and the
high cost of importing products. For the opinion of
consumers about the market channel to create value
for oranges in VVangvieng, it is to create added value
by developing the quality of oranges to meet clean
agricultural standards, followed by creating added
value by developing the orchard as a tourist source
and learning center, creating added value by
transforming it into fresh orange juice products for
distribution, creating online social networks to
increase the channel for selling oranges through
Facebook, Line, WhatsApp, creating added value by
creating a brand (Brand) that is a sticker with a logo
attached to the oranges, arranging a market for
oranges to increase the value of different types of
oranges. Oranges come in different sizes such as (A,

B, C, D) and distribute oranges to shopping malls
and convenience stores both within the province and
outside the province respectively.

key words: Marketing channels, Value added,
Agriculture Products, Vangvieng Oranges
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